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parvis René-Descartes - BP 7000 69342 LYON CEDEX 07, France
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Résumé

The financing of SMEs has been a central concern for industrialised countries over the
last couple of decades (Eberhart and Eesley, 2018). Junior stock markets are characterized
by simplified listing processes and customized information standards in comparison with the
rules in force on the main markets. The two most archetypal of markets regarding regula-
tory architectures and the most successful ones are the NASDAQ (National Association of
Securities Dealers Automated Quotations) in the United States and the AIM (Alternative
Investment Market) in the United Kingdom. They were initially expected to act as screening
devices for promising companies that would eventually graduate to the main segment (Pos-
ner, 2005; Vismara et al., 2012). They were also thought of as providers of exit opportunities
for venture capitalists. Some puzzling facts challenge the performance of these functions.
This article examines the functions of the junior markets that are located in continental Eu-
rope and in Japan. Based on the analytical framework developed by Lazonick and O’Sullivan
(2004) and Lazonick (2007), we evaluate the functions performed by junior markets through
the listing criteria and ongoing requirements and through the collection of market statistics.
Market models appear to be heterogeneous: continental European markets lie between the
UK Alternative Investment Market (AIM) and the oldest Japanese junior markets. Accord-
ing to their organization, they may stimulate more growth or exit.

On one side, the AIM is characterized by a large share of private placement, few trans-
fers to the main market and the absence of quantitative admission criteria. It fulfills more
an exit ”role” than a way to support SMEs’ growth for transfers. This result is confirmed by
the large number of mergers for AIM target firms. On the other side, the Japanese markets
are associated with a relevant number of transfers between the junior and main markets,
showing the feeder role fulfilled by these markets. The higher requirements of the Japanese
markets and the associated high regulatory costs may decrease the probability of the firms
exiting once they have been listed on the junior markets and may encourage companies to
graduate to the main segment. The European markets lie between these two extremes. The
Nordic market tends to be closer to the Japanese than the French or Italian markets, mainly
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because of the role played by transfers and IPOs as well as the market for M&A.
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